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TRANS WORLD MARKETING AND McCORMICK SURPASS 10,000 STORE SETS

%\bj EAST RUTHERFORD NJ USA —

McCormick installs 10,000 new Spice
Category Management systems.

C—1 Designed and manufactured in conjunction
] \ with Trans World Marketing, the new
j DJ system represents the first revitalization of
this category in over 20 years. The displays
@ are designed with a variety of components
i - that meet organizational needs and facilitate %8 sp 2 gy ‘_'_ ‘W‘ +- - ‘ ": ."_ _——
@ brand stock rotation. Specific planogram ' X
needs of each retailer are met with an online
@ ordering system that Trans World utilizes to customize each store shipment.

As a result of its design efficiencies, the newly created
system provides consumers with a more friendly

ey | shopping experience and also allows retailers to save
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S o ﬂﬁﬁ“‘“ % on labor costs. The net result translates into greater
. economies of scale for retailers and stronger alliances

between consumers and the brand.

ABOUT TRANS WORLD MARKETING

Trans World Marketing, established in 19606, is a strategic, consultative designer and manufacturer
of retail displays, fixtures, brand shops and store environments. We specialize in working with brand
marketers, retailers and their agencies to create and implement targeted retail marketing programs
that resonate with consumers, communicate brand values and drive sales. Trans World Marketing

is a six-time POPAI Display-of-the-Year award winner.
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